DEREE COLLEGE SYLLABUS FOR: MK 3131 Marketing Management

3/0/3

(Updated: Fall 2026)

UK LEVEL: 5
UK CREDITS: 15

PREREQUISITES:

MK 2030 Introduction to Marketing

CATALOG
DESCRIPTION:

Marketing strategy, environmental marketing analysis, strategic
competitor and customer analysis, segmentation, targeting and
positioning (STP), strategic marketing planning, sustainable competitive
advantage, product strategy, pricing, distribution, integrated marketing
communications (IMC), and retailing strategy.

RATIONALE:

This course introduces students to marketing as a tool for strategic
marketing planning in organizations. Choosing customers, defining and
creating value, delivering value to customers, and sustaining value
against competitors are some of the key concepts that will be further
expanded in this course. This purpose of this course is to provide the
students frameworks, techniques and strategies to evaluate marketing
within real life organizations.

LEARNING OUTCOMES:

As a result of taking this course, the student should be able to:
1. Evaluate the tasks a marketing manager needs to perform
within the marketing department and the organization.
2. Apply strategic marketing frameworks and strategies to achieve
corporate goals
3. Construct and deliver clear, concise, and convincing oral
business communication.

METHOD OF TEACHING AND
LEARNING:

In congruence with the teaching and learning strategy of the college, the

following tools are used:

e lectures and class discussions.

e Homework assignments.

e Office hours held by the instructor to provide further assistance to
students.

e Use of library facilities for further study and preparation for the
exams

e Use of the Blackboard course management platform to further
support communication, by posting lecture notes, assignment
instruction, timely announcements, formative quizzes and online
submission of assignments.

ASSESSMENT:

Summative:
1°t assessment: Individual Written project, 1,800 50%
words 30% and individual presentation 20%
Final assessment: 2-hour comprehensive, essay 50%
questions, written closed book exam

Formative:
- One draft submission 0
- 1-hour - "diagnostic" test 0

The formative assessments aim to prepare students for the summative
assessments.




The 1% summative assessment tests Learning Outcomes LOs1 & 3
The 2" summative assessment tests Learning Outcomes LO2

Students are required to resit failed assessments in this module.

INDICATIVE READING:

REQUIRED READING:
lacobucci, D. (2022), Marketing Management, 6th ed, Cengage (latest
edition).

RECOMMENDED READING:

BOOKS:

Dibb, S., Simkin, L., Pride, W. M., & Ferrell, O. C. (2023). Marketing:
Concepts and strategies (9th ed.). Cengage Learning

Parsons, E., Maclaran, P., Chatzidakis, A., & Ashman, R. (2023).
Contemporary Issues in Marketing and Consumer Behaviour (3rd ed.).
Routledge. https://doi.org/10.4324/9781003201151

ARTICLES:

Stengel, J., Lamberton, C., & Favaro, K. (2023). How Brand Building and
Performance Marketing Can Work Together. Harvard Business Review,
101(3), 124-135.

Fantini, F., & Narayandas, D. (2023). Analytics for Marketers. Harvard
Business Review, 101(3), 82-91.

Shi, S. W., Lee, S., Kalyanam, K., & Wedel, M. (2025). The Impact of App
Crashes on Consumer Engagement. Journal of Marketing, 89(4), 81-98.
https://doi-org.acg.idm.oclc.org/10.1177/00222429241304322.

HBR at 100 : the most influential and innovative articles from Harvard
Business Review’s first century. (2022). Harvard Business Review Press.
https://www.oreilly.com/library/view/-/9781647823429/

Harvard Business Review Press. (2023). HBR’s 10 must reads on Al.
Harvard Business Review Press.

Other sources, including journal and newspapers’ articles, research
papers etc. recommended by the instructor throughout the semester.

INDICATIVE MATERIAL:
(e.g. audiovisual, digital material,
etc.)

REQUIRED MATERIAL:
NA

RECOMMENDED MATERIAL:
NA

COMMUNICATION
REQUIREMENTS:

Use of appropriate academic conventions as applicable in oral and
written communications.




SOFTWARE
REQUIREMENTS:

MS Office and Blackboard CMS

WWW RESOURCES:

https://www.ama.org/

https://www.cim.co.uk/

https://eummas.net/

https://myscp.org/

https://www.strategicmanagement.net/

INDICATIVE CONTENT:

1.The role of Marketing Management
2.Company and Competitor Analysis &

3. Marketing Strategy

4.Customer Behaviour

5. Segmentation — Targeting - Positioning

6. Products: new products, product lifecycle
7. Brands

8. Pricing

9. Channels of Distribution & retailing

10. Marketing Communications

11. Social media and Marketing Management




