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PREREQUISITES:

BU 3233 Business Research Methods
IB 2006 International Business
IB 3008 Business in the European Union
IB 3121 Global Business Management
MA 2021 Applied Statistics
Students must have at least 90 earned US credits before taking this
course

CATALOG
DESCRIPTION:

Research on contemporary topics in international business, which
includes a field research component.

RATIONALE:

The capstone course enables students to apply their knowledge on a
research topic in international business, which they select in consultation
with the instructor. This course strengthens students’ overall research
attitude through recognizing relevant paradigms/theories in international
business and developing a critical and analytical perspective in terms of
both theory and practice. Hence, the course prepares students for
postgraduate studies. The capstone project also gives students the
opportunity to gain insights in international companies and organizations
and their management through research on the field hence preparing
them for careers in international business.

LEARNING
OUTCOMES:

On successful completion of the course, the student should be able to :
1. Discuss critically concepts and theoretical paradigms in international
business by integrating diverse theoretical perspectives in the
knowledge area.
2. Design a research strategy and select appropriate research methods to
conduct research in the field of international business.
3. Assess the validity of research findings and conclusions against
international business practice and the broader theoretical assumptions
and debates.
4. Formulate recommendations to international business professionals
based on facts and data derived from the field research.

METHOD OF
TEACHING AND
LEARNING:

In congruence with the learning and teaching strategy of the college, the
following tools are used:
 Seminar-style class sessions which are devoted to supervising
student research projects, including discussion of research topics in
international business, tutorials on conducting research and feedback
on student work.
 Office Hours: Students are encouraged to make full use of the office
hours of their instructor in order to consult and discuss issues related
to the course's content.
 Use of blackboard, where instructors post lecture notes, assignments
instructions, timely announcements, as well as additional resources.

ASSESSMENT:

Summative:
Research project (individual, 4500-5500 100%
words; presentation)
Formative:
Research
project
proposal;
in-class 0
discussion of research articles; discussion
of project component drafts
The formative work aims to prepare students for the summative
assessments.
The research project and presentation test all Learning Outcomes (i.e. 1,
2, 3 and 4).
Students are required to resit failed assessments in this module.

INDICATIVE READING:

RECOMMENDED READING:
Students are required to delve into the international business literature.
The articles below are indicative of the topics, as well as type of readings
that students are expected to discuss in their capstone project.
ARTICLES
1.Key reading
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2.Further reading
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Turtureae, R. & Van Essen, M. (2021). “State ownership, political
ideology, and firm performance around the world”, Journal of World
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“Home country uncertainty and the internationalization-performance
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International Business Review, in press.
INDICATIVE
MATERIAL:
(e.g. audiovisual, digital
material, etc.)

REQUIRED MATERIAL: N/A

COMMUNICATION
REQUIREMENTS:

Use of appropriate academic conventions as applicable in oral and
written communications.

SOFTWARE
REQUIREMENTS:

MS Office

WWW RESOURCES:

www.grai.com/links.htm
http://globaledge.msu.edu/ibrd/ibrd.asp
www.hrmguide.net
www.fita.org
www.mckinseyquarterly.com

RECOMMENDED MATERIAL: N/A

Other internet sources suggested by the instructor throughout the
semester.
INDICATIVE
CONTENT:

1.
2.
3.
4.
5.
6.
7.
8.
9.

Research topics in international business
Developing a research proposal
Conducting literature review - writing theory
Developing a conceptual research model
Qualitative and quantitative research and design of field research
Design of interviews/questionnaires for field research
Interviewing skills and techniques
Analysing collected data
Reporting research findings

