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CATALOG Identification and examination of key emerging markets. Focus on

DESCRIPTION: business opportunities inherent in them and their role in the world
economy and world trade. Detailed insight into the operating environment
of emerging markets.

RATIONALE: Emerging markets play an increasingly important role in the world

economy and constitute very lucrative consumer markets and investment
sites for international business. Future managers need to have a solid
understanding of the operating environment in emerging markets and
related business opportunities and risks. Students will become familiar
with major emerging markets, including China, India, Vietham, and Saudi
Arabia.

LEARNING OUTCOMES:

As a result of taking this course, the student should be able to:

1. Explain the importance of emerging markets for the world economy
and international business.

2. Examine the key elements of the operating environment of the major
emerging markets and their implications for international business.

3. Assess business opportunities and risks in emerging markets and
recommend appropriate strategies for exploiting these opportunities.

METHOD OF TEACHING AND
LEARNING:

In congruence with the teaching and learning strategy of the college, the
following tools are used:

» Class lectures, interactive learning (class discussions, group work)
and practical problems solved in class.

» Office Hours: Students are encouraged to make full use of the office
hours of their instructor in order to consult and discuss issues related
to the course's content.

» Use of Blackboard, where instructors post lecture notes, assignments,
announcements, as well as additional resources.

ASSESSMENT:

Summative:
First Assessment: Term project (individual, 60%
2,300-2,700 words)
Final Assessment: Written Examination (essay- 40%
type questions)

Formative:
| Analysis and discussion of case studies | 0 |

The formative assessment aims to prepare students for the summative
assessments.

The term project tests Learning Outcome 3.

The final exam tests Learning Outcomes 1 and 2.

INDICATIVE READING:

REQUIRED READING:

Bisvas, R. (2018) Emerging Markets Megatrends, London & New York:
Palgrave Macmillan. DOI: 10.1007/978-3-319-78123-5

RECOMMENDED READING:




A. BOOKS

Wylde, Ch. (2017) Emerging Markets and the State.
Developmentalism in the 21st Century, London & New York: Palgrave
Macmillan. DOI: 10.1057/978-1-137-55655-4
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INDICATIVE MATERIAL:
(e.g. audiovisual, digital material,
etc.)

REQUIRED MATERIAL: N/A

RECOMMENDED MATERIAL: N/A

COMMUNICATION
REQUIREMENTS:

Assignments presented in Word.
Effective writing skills using appropriate terminology.

SOFTWARE
REQUIREMENTS:

Blackboard, MS Office, search engines




WWW RESOURCES:

Students are expected to use the internet at their own discretion to select
information on the individual project. Useful sources include:

www.bloomberg.com
www.economist.com
www.bbc.co.uk/news/business/
www.ft.com
www.money.cnn.com
www.reuters.com
http://www.weforum.org/
http://www.wto.org/

INDICATIVE CONTENT:

An overview of emerging markets
Political, institutional and cultural framework in emerging markets
The economic environment in emerging markets
The determinants of attractiveness of emerging markets:
opportunities, risks and trends in emerging markets
Targeting emerging markets consumers

a. The upper and the middle class

b. Strategies for the Base of the Pyramid
Emerging markets’ MNEs
Entry modes and strategies
The negotiation process and relationship building in emerging
markets
9. Analysis of selected emerging markets: Operating environment
(historical context, economy, political and legal environment, culture,
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key actors)
a. China
b. India

c. Arab countries
d. African countries




